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fEgarn gk 32 338 137 1445 319 3365 360 37.97 99 1044
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Event Sponsorship : Spectator Perceptions At 2001 National Athletic Games

Chia-hue Hsao

Abstract

The purpose of the study was to determine if people atending the 2001 Nationd Athletic

Games could accuratdy identify the officid sponsors. Sponsorship recognition methodology

was used, and a survey specific to the 2001 Athletic Games was developed. Respondents

included 402 people who identified themsdves as spectators. The research ingtrument

“Sponsorship Recognition and Identify Questionnaire” was administered. Descriptive statement,

t-test and oneway ANOVA andysis were utilized for data andyss. Within the scope of this

study, the following conclusions were derived;  (a) Respondents could not accuratdly identify

the officid sponsors. (b) The respondents reported a high score in three dimenson of

sponsorship effects. (€) Respondents background (income) will influence the recognition rate.

Key Words. sponsor ship effect, recall, recognition



