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Sport Event Sponsorship @ A Case Study of the 2002

Collegiate Athletic Gamesin Taiwan

Chia-huel Hdao0
National Hualien Teachers Callege, Taiwan

Abstract

The purpose of the sudy was to determine if people attending the 2002 Collegiate Athletic
Games could accuratdy identify the officid sponsors. Sponsorship recal methodology was
used, and a survey specific to the 2002 Collegiate Athletic Games was deve oped. Respondents
included 525 people who identified themsdves as spectators. The research ingtrument
“Sponsorship Recall, Recognition and Identify Questionnaire” was administered. Descriptive
satement t-test and one-way ANOV A anaysiswere utilized for data anadyss. Within the scope
of this study, the following conclusons were derived; (a) Respondents could not accurady
identify the officid sponsors. (b) The respondents reported a high score on three factors (Event
Identification, Purchase Intention, Corporaion Image & Awareness Identification) of
sponsorship effects. (¢) Mde and Non-students reported a high score on “Purchase Intention”.

K ey words. sponsorship, recall, recognition, purchase intention

Key Words sport sponsor ship, sponsor ship effect, recall, recognition



