B BT = A D
ST698~T14 1> Sl T ¥
CHIA-NAN ANNUAL BULLETIN
VOL. 32, PP. 698714, 2006

o % THT T RAEZ F 1Y F B ARY
— e FETSSClE 128 7] 5 &

TRAF* dp R F e

P EEE R A SRR
S e S STE ey

wm =

R PRI LR o ST R S AR i
S - FREIP TR B D PR R SRR R e
FITSSCI ¥ 11981-2006% » 35~ - ‘. o FFofie & REFOifh {20yt - il 38
1 Y- DV AT o DRSS SR - P

3 DU L BRI D TSSCHPIF s = o1 » 4 R [l e it
@J/,E%gr eﬁnﬂr%& bFIETﬁJ%E’E[FMﬂFEIhT%J/o;‘JT_ PR
G534+ 1981 2006 FEY i HIFOA - H [l Tyl 7, ﬁ—:ﬁﬁjﬂlm (S5
L o APSEUPTAETEIRRE » (LIPS T Eﬁfﬁ AT o = e A T
TP > (O E ) - e “%ﬁﬁﬁ It B FF?%@T&{J PR
EXpS > 572 e f"]?r}“ﬂ FEEIE e e AR F}f;ﬁ?}%ﬁﬁfﬂ%} o ifﬁm‘iﬁ%ﬂ?ﬂﬁ?‘%ﬁf@tﬂ_f
i MRETSSCIPIE] i 4ok = glgm@afm 2 )RR g
S AP o IIE - AT AU T I 0 - R DA o R
SVTEVH - MR{REpV DI iFﬁJ@E% GRS R 2 R

MR « HfiFIE I TR TSSCH

[

Al

S RURERETRIRS = A {03 o 1£19005 ¥Ryl B R rﬁlipﬁﬁ% %1050 IR
i FWE‘“&FU SL970% FIfl 1KLL SR % 0 TSI ) R P
Uy S RO VIR LSS ER,  RO S T T RS
A RS IEE i [ TE'FTJF' GG ST YRR PR AT )



e S T AE (R o — 699 —

SAE el f%’
EbAY MG J;JJ =S
i YT ARl S [ PR > R i I RS ST [ IR [
WSE AR > [ P ok AT %I%ﬁﬁi@bfﬁmﬁéﬁ%lﬁﬂ VI S U T R
Wﬁg@‘#Wﬁoﬂ*w’f”m%ﬁiﬁﬁuﬂﬁ@ﬁ§ﬁﬁ‘ﬁﬁﬁﬁﬁyWUm%?ﬂ
E*Zbﬁfdfz];ﬁf“ TR [P 1%“”*“?1;‘1'%? RISt Eﬁ P e PEFERIE
PRI ST P PR - G T A ) R R SR
PR RO REFR IR 295 RPN RSt - 2
FER jﬁ‘&méﬁjﬁlgfg M AEATE b S Sy NI f&'EEﬁ ) _mﬁg %ﬁ%ﬁggrj SE JRITE 2 o
SR o B ﬁm%w%%wﬁF\ﬁ%%wﬁ@ ﬁ%wﬁﬂﬁwﬁﬁﬁ@ﬁﬁwﬁT%p

VR B R VRO g o SR B SR O e W?ﬁ

W@?amﬁiwimﬁ%¢%ﬁ M LB RS STIRIT LY AR S
19} ¥ (Journal of Marketing » 1991-1997 » HF1957).V i iy - 1 TR I S g Hgﬁg[
FVTRL T BTELRE » JUE [ [TSSCI (Taiwan social science citation index)f[1f! [F*%F i g‘ffﬁf,:#?% i
%%%@é—kﬁ_ﬁj%‘iq PUEE ] > 190F Ij,jéﬁj_ruzv[ wgyﬁuiﬁl,ftﬁqmm@ggﬁﬂ o ﬁ’]ﬁﬂ%ﬁ—\j’ ﬁ'l
= Rl ERE M S ST g A ﬁ“?lﬁli@i iy E Ry RTY Hi o SALsSheth, Garden &
Garrett OFr 9 SFIF ST LT RIRLYE & '*HFIUF”TH“’ SarAy] A 3R TR IMES TSSCIRY
FlF = R Y rig’,%l%ﬁ?fJ £ '_,QF{J’TEZ[‘LFIH?]I = T RERE PO %‘m.@ﬁ”fﬂ A EJ“*FF”
50961 |-+ iy » P ) ST Py ﬁwméw% - 5y s
Y= L~ ﬁﬁﬁﬁ”%ﬁru Sl 0 PIF=ER Y oy EpER > ""?i"?“E%Jt"r“ﬂ’ﬁlmf%’kﬁﬁ”ﬁ
RET [0 IR 2 g0p DRIERT ) R BEIRALRL T J’mf‘t#"a’?ﬁlr] II*%EJW@ O IEF[ T
FE# Jizﬁulz]’t]g mﬁﬁﬁ*ﬂgliﬂgwﬁl FOPE— 2 SR i—H IR FTJ"' .jﬁﬁj s ﬁ\,ﬁ_]m@ﬁ 4P (0
H e BT S EEE S g T A RS O @, I A

FOF RV AT # ) Iﬂ%%wt Bl (R [ R - %q%@wmﬁﬁ%qﬂu
T S I/#,Frl 5= s FEHE! 'J'| ?@ﬁ[ﬁgﬁf}qr& PV R S g m:,; 3 e
SR rTFE‘T’ELLHF]JI: RUEEITH > iR R RUES T laﬂ’lfifiﬁ o Bl') > BT g
szIEJ[HﬁrU ¢—\j’ﬁ*£ﬁ%ﬁl |j’£ﬁjFJ7E['#il Fufg -2 ktﬁgw, ;,&quyl%[g méﬁn ISP i ﬁgﬁj
%‘?"3‘5”* R EEC e ’,ﬂ;th'ﬁ Y fﬁﬁﬁ‘ﬁw%éﬁw&%ﬁqu [ 7 S %ﬁ;ﬂ s S L

A RS A T SR TG e S PO R B 0 R P
B V) £ S [ ‘/iﬂ Rl JE'?FIHEE‘,Eﬁﬁ”’?gﬁjﬂﬁl%ﬁ%‘ TS iFI;I*J S Rl 'HF[
P B R ST | e PR T - SRR o AL O T R
i %W”FW&FﬁﬁJmiwuﬁmﬁw,%*’[H##WNW@WJWﬁTﬁmm“%*%WU 5t
;B ,f;f1*kfﬂz#‘f'*tagéyl»yjﬁr&’ﬂ%l P ROREL »?¥F,7thﬂ p e i
F”,%’[Zéﬁ st -

W RS SR ROP PO ] [SR 1) T



700 — IR PR A R T — ) PRI TSSCHE I FL Y]

THEMREEC Y E

S I A RISPVRAO T MR - Y E - B T PV - Kotler®R S 5T 4T FF? Fﬁi

s R e “*%ﬁ’fjf%“ff*vﬁ’mu R D B T PR OCRL 2 iy~ P i S
(I ) IS e o1 I [CE S hﬁ:‘rz@ :ﬁ%ﬂ RZRIRY) ~ SRRl ﬁﬁig CER LE_'
SRR (A ’*T‘i”?(i?ﬁ‘*ﬁ'é A A Mﬁ”ﬂ)bT*g‘ S R ﬁ’:ﬁﬁ ’?"F\ﬁgﬂ&
;= Kotler‘“’) AR ISR J'%ii’*"% P RS g RE T*g‘ EARRNIEAN

~*“‘4[:§{ P T bRy~ R iﬁi%rf?* TSN R R cliﬁ*,{?ﬁﬁjﬁfﬁl ﬁ!éfah
RS S SRR S S RS HIPRIE  pI Huntﬂﬁ)}”g,ti tKotler! | = 8/ 58 ~ 1254 7 -
FIPZERTHIS = A N S Efliod B 7 [p FOFERapis T S S TR ] S I ?%'”'
I W ST R S Fﬂﬁ%*ﬂﬁﬁﬁ‘ﬁ%’ﬁWﬁﬁ%i&
. wﬁﬁw SIEN up};,f fﬁﬁj JEAN .%ﬁfm,lb . m!ﬁﬁjguﬁgﬁgg g ~ JEEE r+%>zrj =~ fre] #l,jeﬁj
WIS o P o Carman( (MBS G RUEUE I 6259 f;pi %;ﬁl PRl BTG T (B £
~ IWIRIETE S 2 epop] 4 - I 8 R T TR TR - exc il ~ b=~ Rl B
') ~ #H Tﬁqdifﬁ‘f(rﬁ IR - ex T Fru FIT) ~ BUR/FER Al (-
LI FRERDS LR o PRSI ex i EETHET) - gl
(1) < RFORP S IR R - ex. SHEIE) - r‘“fétEfi%t” BT SR
s ’*Fffi VLTS AR R o ex AEABENTESETT) T*%H el GRS T[Jr*rﬁ»?yg FW@“
UENALIIERE S AR AR S8 T*g“«'z PBAEPYT)E o I AL 5 R S pu R a{r;lﬁlﬁﬁﬁﬁh
PR~ AP EEE R R S U PR AR i~ S wwﬁ?’f’ﬁﬁ EERRRCEEEE
R I*ﬁﬁlgﬁlﬂ%rﬁﬁf@@ﬁﬁm SERREE ERis BRI

pSIIIN Fﬁlj%ﬁ'ﬁ‘*?’f”nﬁlﬁ/ﬁ?’ j%aﬂﬁbr?:t%heth etal., Of7 ] :1."?%@5

‘ﬂiﬂiﬂ*wwmwﬁ 2. S Y ELRL A E ﬁ‘*'lﬁﬁﬁuﬁﬂlffrﬁtﬁpl O 5 85T BRI

SR SR D ZREZED B 2R D S PR R o RUEDT R T SRR S
[*%]ﬂfﬁiﬁﬁz[i‘lm 1) PR 5T R (T df%ﬁ%@%lﬂjﬂj‘l‘*’rﬁlﬁﬁ(lm) Bl > A R P Sheth, et
al, O = (HEEVEIE ARy i LR xEF{EI ] e S I e = ey
VPR ¢ RS TR S I, (M ‘%ﬂé"‘%mﬁvﬁﬂ? i
AP N S DR S PR B - 7 RERORT T AE SRR 8
RS B ‘/TuL FH U o L F'FJ]JE]ﬁlLH:;EEEF[ﬁLE’FlE”

L e U (o L"Hinifﬁlvﬁ'iﬁi‘ J % BRI Q EAG = o ST ERRT SRR T 2 gl e A
eI RIS o0 BB SR mE o 2T DI ?{wﬁ = R P B o R
TR Aé‘*l[ﬂ pler VEVPERFRE o SV LR TR A RN U14Ps ¢
*»Fﬁ& . ;&?I s e BT irF Fé,lé@ﬂtjﬁwfl RV A ‘*JFTJ[ A J?I‘ﬁ ) "E r%‘%[’ﬁ”’w’;ﬁﬁh . r'ﬂ“"‘]{lﬁ(lgﬁ‘:ﬁ[

== IR S FTJI/ S g fﬁ 'ﬁﬁrj‘[ﬁ’ﬁ‘ﬁ‘(B to C) WA i 55 7 (B to B)EJﬁfﬁjTJ]/

"R TE L R R AT pﬁ'@i#ﬁlﬁ’*fﬂ*l u}—g,[ HIBET £ 2 PR A RIS



MEA P W — 701 —

R S BRI [y TS ALK B S
F'Lf?*i”ﬂ‘ SR IR + AR R S YRR R A

TR - SRR | SRR - 915 ’ﬁﬁ%mﬁwﬁf ERUR > I © P - Rl
ﬁf@ S BRI o [y L"U%Uiﬁﬁﬁﬁl U (P S A ( (R 2 AR
LY 8, PSR o S o RLPIRYTE SRR 7 o SRR - S TR
h ST TR (A R (R B e IJ|—:§TJJ¢J; HPCRFE ]
e F*rrﬁ Fus@gj‘gﬁ;ﬁ TR I S g e

—>

gl =~ — |

TR - N L B e IS
= |

|

;{@?ﬁ'f&?@’i@
— B CBIER T

i BT (BtoC)

i FHEHRTFE BoB)
_>
_>

)

[ i B LI B PR A

P ~ PR

| 4Ps []

H ER L | i TR e 2R

L] ses . JlelEflispi g ~ Tﬁgﬁh&iﬁ

v [ g [of S SO
[T . Y

(et o] ERpERE e
Ay 1 T

frrmp |o] acn - G s

TLUFEEE |l S (A - [ - S

= ’,@‘E‘—J A N |
[l S AR O zfﬁr%?ﬁ Al



— 702 — I S R I A g — | DA TSSCIE KL
?AWE*W%Mﬂﬁﬁﬁmﬁéﬁﬁﬁmﬂﬁiﬁfﬂ*ﬁpJJ%EwwL HED s &
ORI T P SRR 1) R I i M IPURAEE < F R T o S

JE
il

; Ert‘]ﬁﬁ;vh? FHLRLT Iﬁﬁ*ﬁ]["ﬁﬁ (RN gr.ﬂpﬂ@[ﬁ@@iﬁfﬁr
uﬁgﬁrgl% il Ugélg’g% B ‘¢iEJ§ Rt

Fi* (T AP 2

PRI

Fi '_’QFJ%%E’ v %I [ 2R A ﬁTIE[Jrj‘KJ%‘J

~—;&<

il

A P Pep

SRR 92 )
— El[ “’El‘;ﬂf}%f?'“[' 3 EJ74J~
4 [Eﬁpw«ﬁ]ﬁgﬁ* » I

= SR

A1 SHPEE D O R
P

F’E B FKJ%%EJ"

(R RS SRR T S O A

internet marketing, electronic commerce,

consumer loyalty

s
- b

| AfE = 5l [l i? ; ﬁ@?ﬁ*’jl‘}r—“{ﬁ,‘?—?‘.’frimpJm&fﬁ*@LpLﬁfqﬁEUﬁ‘f?{ computer network, internet user, world wide
_E,' internet marketing | ¥ Féﬂ%‘ﬁtlh{ﬁmpiﬁp ) E;J?',Q{ﬁ lpu%ﬁ’r F@gl‘?q web, online
~ i
= e s HEE AR {ﬁ,[.ﬁiﬁcw/??ﬂ“ﬂrg s Bl /v |web-site, virtual/cyber marketing,
@ﬁ; F: tFJ _’J B (TIPSR A A - R ?Jﬁ TR fFﬁﬁ e-marketplace, digitization selling,
“I" |electronic
R T BT - U AR /‘* H:WIF B ,gﬁ e-business, network markets, electronic
commerce f f
commerce
3ﬁjg{bﬂ/q§g§% ” F'J uffuurflw §Fﬁ=}ipﬁs S l"#?jl ph psychology of consumer, consumer
psychology of i s f BTN Fg”‘ M é"[rjﬁ*’%jﬁa 1&* ?ﬁ satisfaction ~ perceptions - preferences -
consumer ! ER ﬂxﬁ't HE gl%lﬁm attitudes, emotional, intentions, behavioral
E%f;’iﬁ%’ﬁi@@ By FE TR Ff[I [555TH  7 ERABLS 5 I i ﬁ@NJIH*E consumer behavior, decision-making
3@ buy decision i (ﬁﬂ*;ﬂf’? Yy %:jt*lg, T \%4 ||,i, behavior, decision-making, consumer
% making process ! )5 FREE T complaints, purchasing consumption
= kL by SR Ff[},g‘/ﬁ[yz;ﬁx YEFEHVE  HA A |consumer loyalty, behavior affective
0 = Fuf ij H ’vfulﬁﬁ‘iﬁt" Y E R RS SR Y [commitment, loyalty intentions, repurchase

behavior

SR A

FE KRR BRI 1

organizational buying behavior, industrial

3l
organizational E procurement, purchasing, organizational
buying behavior ’ change
() E%Fﬁ[héﬁ%i - @l:h#]%t[ [11‘”35{! iﬁl@‘»rﬁ "I % G %*”"Ed 2 |competition new products, product
(new) product i @Fh#’ﬂj - 7|Jiﬁ§w ) EIJ?H;@?@ ##]FI J%?Ff““'g‘gi‘ %~ £} |demonstrations, new products, product
i

development

BT FHIOET - F0 hERTH

management, new product development

% fifr

W ﬁw%%wéﬂi‘%ﬁWﬁmﬁﬁm )

product management, product design,

product planning ] %‘[J [ta= e ﬂﬁfﬁl *? product planning, package design
ﬂ(—ﬁdﬁfl' H s Frf“% L pjmf[{ PHIE figEs imf[f £| [brand management ~ choice - extension -
e . |FE - W r“—.” i~ iﬁm‘q {2478  |dilution, brand associations, store-brand,
[l Bl -
TEEIAVEE & o WS A JENEE | brand community, brand memory, brand
brand management | PHIERF - Wi - éﬁ Sk #ﬂﬁ R iR Y y

g ~ A R

switching, brand equity, corporate umbrella
branding strategy




PR AR

— 703 —

S HiFE

F R

e

LI (RS SRR A € - Ry

channel management, marketing channels,

EI pi ug -, ary s N LIy v 7. sr. S - . . - . . o
ch:f\lnel of 3 iﬁ%bﬁﬁ ’ Hﬁ%)ﬁﬁ\(’pﬁrﬁ Fﬁ[}[ﬁv?@lﬁ%ﬂ‘@%ﬁr’ w7 fs%  |distributors, business enterprises, industrial
distribution 4 7F' S EL I o p]E IJ’E‘”&‘”'["%Z?[ TEMAEESRRE  |management, industry and trade

1EJ E'IH[HJ ,ra&‘mﬂj R 2 IO | g
2 B ERG CFdh > T TR WY 0 retail salesperson, stores, retail, retail

ERS e L o, oot g e . . . -

i P gy | o P (0 DR Breipo * 4~ |managers, trails, retail trade, franchises,
retail and wholesale 4y [P S grocery trade,retailing industry
management

I V@aﬁﬁﬂéfﬁﬁ%ﬂ %ﬁ*f "7, T |prices elasticity. strategy. competition.
?,"l'%?ﬁﬁﬁ B (VR Y S S R S |expectation - fairness.image, pricing
/ pricing strategy 4= %‘—’ﬁhiﬁﬂjﬁlj/ i%'f i 45> f{"r?,* T\L_’Flﬂi}liii%?ﬁﬁﬁlﬁ + [mathematical models, reference price
;}E f%'f’r*‘ﬁﬁﬂ'ﬁ
F EVTE TS 5 R AR IFVF‘W* » BESE AT E9E - haggle [dynamic pricing
LA w%f R st - I i
dynamic pricing 4 - ]
R STk R i"f—ﬂﬁ I%?Tf‘ﬁ”ﬁﬂffﬂ
ZHE * %f [J?;‘f[ﬂ JFOA SRR s H T r#ft— [ |radio advertising, television advertising,
?ﬁf, 3 o5 5 (TR IR A YRR E R | comparison advertising, advertising rates,
advertising 4 [’i{]fﬁﬁ%‘ﬁ% (?Eﬁﬁ%l . FE'L(F' . ﬁé{}lﬁ) rﬁ,“ Fﬁ%ly[] > |advertising media planning, mass media,
advertising effects
TR - =~ Eres - ?4 FreE B S H ﬁJ‘EI 4 [sales management, sales promotion, selling
il L S T 5 R R R 3
I i 4 IF o H FIREF R
3 |sale promotion i 1‘7} "
il
? 'lﬁli*rl‘?fﬁﬁi i F{%ﬁi?{iﬁ?iﬁﬁﬂﬂﬁyﬁjQ*JESJ .‘?{%ﬁiﬁf}z‘iiﬁéﬁﬁ‘}iﬁiﬁﬁj direct marketing, sales personnel,
direct marketing W |F o FREETES B fuEEi psychology marketing personnel
] f‘?%ﬁiﬁ?iﬁ‘ﬂ P F = |F‘, SRR }Fﬁ - |public relations
SR T (SRS B R Wﬁé‘uﬂ W@‘vﬁf * FIRE
public relations | S 0 TV 2 SRR A
=l i g Hr e[k TJ R R wg,gw > |employee motivation - attitudes ~ stress -
i bl
ﬁ rln:rﬁlljtin | W ﬁf‘l ,i’"ﬁ o EE] ffiﬂ" . TFJ'V i satisfaction, performance standards, sales
g + ;ﬂ' %ala N R A 7{1##» ; /£l |management, labor turnover, organizational
ﬁ:‘j‘ department P 1 ]
]gz P ShRE ?‘FF'F UT' Al %)f’ﬁ[: = learning, compensation management
Cl
‘?‘f L E T S | AR S Y l%}p’lfjgﬂ, 1Rl |marketing strategy - market orientation,
| ST - FIIES 4 :""?J‘E;JF', EHIL UL Ffﬁi'“" £~ (ifisY  |strategic orientation, strategic planning,
[ N B |, 5 - .
me;rkg?in gl strateqy | VRIS e - ] H U7 5 |strategy alliances, advantage network
wﬁf[ l/ mﬁfiﬁ*‘ﬁutﬂ [HF,FU%EJFI HES e ¢ .véﬁim ¥ [embeddedness, customer
r* TR orientation,innovation marketing research,
S @ FEEH O AR Bl ) iﬁ{ﬁ% T*FT?I' = store environment, environmental
;}jﬁ; rizrketin i pENE] T?%Li]ﬁﬁ\'?m&,? I ’%ﬁ' Iﬁ[ iU |adaptation, market structure, firm structure,
9 ! P b social influence
§|7HJ§¢ SpE fﬁ THME PRI EE RIS |customer services, service quality, service
s = £l || U R lﬁjf' Ni“ﬁ?@lﬁ?ﬂ% industries, service environment, internet
service marketing | % Jrﬁiﬁj MES .lf‘*‘ﬁ [iﬂ?gi [fﬁﬁ:#j\ Ejij,ﬁ[}%ﬁ service providers




— 704 —

¢ WG B

%E_j NG s ﬂ%xﬂ—I PYFETSSCI 'F[‘VIEIEFIWF "j‘J

= SR

i

e

B4 DRfAC B rEs | AR & 1l obe 2 5] lﬁ%ﬁhpﬁt’ ; |international marketing channels, export
7= 13 . ‘ . . .
internlatfinal B By 2 SR AR R E A pi«hﬂﬁf%i marketing, countries, cross-cultural studies,
marketin K *?7'1 51%%55 [k I*fﬁl 2 [?"*J e 2 [~ 3 |multi-country perspective, international

g S L A T R business enterprises, foreign, market entry
qrf R # FHAE ltﬁ*fﬁm*llr‘?ﬁ N IJFTJ AEEALBIH S 5 - |marketing ethics, moral and ethical aspects,
EERTIPET = £ 7 Y (e : v I . . . .

T JL -H {&  |business ethics, ethical decision processes,

social responsibility| Al il %F” ﬁ U i il” P

e F: vgﬂm%ﬁ

social responsibility

information system

P B e u ﬁwbﬂﬁﬂiﬁ?’] Wy
T

=
J,;{T BURLSH oy | AR 0 RO S i o [l 2 pA5TA - (green marketing - environmental marketing
I& environmental i REIE Q'_‘tﬁflﬁﬁiﬁl”ﬁ P RIE IS SR (e
;‘ marketing ! .‘?\%ﬁiiﬁgﬁ
& | ﬂ fige= % R FF‘T[J“ 3 (R 1 2 A p‘* i ,p*} if]  |commercial policy, governance, contracts,
ES ij e V?‘ﬁ:ﬁéﬂ YPeAERs ~ FEE AT *’ﬂ I% Ifif» |public opinion, policy marketing,
(public policy) consumerism,boycott participation
ZEETFIA RS ol F“a ZEE *U"'“ﬁﬁ" Y RLATE V90 B) AR~ [nonprofit organizations, institutions,
nonprofit organization ; I IR S SN ',?*f:’**}'l charitable uses, social marketing, hospital
marketing marketing
fi &g “éﬁbéﬁ EEg 4F§$F{ﬁﬂ:§' I JU TJ customer relations management,
@éﬁﬁéﬁh’ﬁ@ E o *Eéyr,tﬁﬁj £ AR Jﬁﬂﬁflﬁ:ﬁlﬁ SR A% 4 54 |relationship marketing, interpersonal
btoc~crm + ,f;l\ﬂzi?ﬁwégbr%ﬁ o f‘%%’?@léﬁﬁﬂ*éﬁl |HEE % - |relations, customer satisfaction, customer
I relations
M
= o »ﬁjfﬂj“bél;; == 41N [ﬁ,f‘ﬁﬁ = - ZEh |negotiation in business, industrials
4 ﬁi@'éﬁf‘%ﬁ%ﬁ s %%I’u b R f?ﬁ;d[* o PISERY-RIPT Fl[$5269  [marketing ~ management ~ communication
bto b ) ’ 4, TR e e ﬁi [~ %ﬁ‘j}i‘—é‘.g\iﬁ%%[{b - relations strategic alliances,
JuEl cwupzi;; = ﬁlﬁ‘j}f’a I~ A ﬁiﬁfﬁ?% iinterorganizational relations, relationship
s XHFU marketing, partnership,
* 7= ’“ﬁﬁ‘fﬁ%ﬁ Ta% ~ 55 ﬁ*ﬁ“iﬁ*lj‘ T g Jﬁ marketing research, statistics, parameter
.‘?\%ﬁiﬁﬂ?}t‘ &l f’ﬁ T [?Ei}p Jﬁlﬁfgﬁy{o[‘:‘“ﬁ%' H It “J E;J?r' i J estimation, factor-analysis, theory, methods,
marketing research | ¥ ,J;Jwiﬁmé@r 233 miﬁjﬂﬁ“ﬁb& HEGABLZC mathematical models, focused group
STk e~ SRS T AT interviewing, methodology
MBS nﬁﬁ*ﬂt}lﬂ ﬂ{,_nj tﬁ[?;ﬁd F%‘g*, ﬁﬁw » I'} |market share, market surveys, interviewing,
ﬂJL%l%fﬁ, B |PeiEf vjwﬁfﬂ H - &/W(;‘r?ﬁjp- . nfﬁJL i ~ % |online ~ mail - web-base surveys,
= market survey T RV [’ﬂﬁﬁw W I‘FWEJ I s ﬁU[ Ry [y |consumer satisfaction surveys, sales
Pier 328 (B forecasting
(a T IS 1B 25 Il P T > T [l g ffer Il | market segmentation, segment-Tevel
3 r(nja rliet i DAL # FIEEIAL (5 2 I ST IRIFO 52 R Bl [approach, targeted marketing, segmentation
. . b tj‘ AGEh l% UE S TS FURT 4 [ methods, market-share models
gmentation s 4, e <
P T fﬁlﬁhl’ﬁh IR ?flvEU
*%ﬁﬂ“’iﬁi’;ﬂl B };ing\}iigﬁ‘i@'g‘j/jﬁﬁ{bﬂ*gﬂ'ﬁi ~  |marketing information services, financial
Y AR - ]*]Qr bzﬁ TR g,;F'q‘ !’?}'5{6‘[’3 FV?L*FZ){Elfl’EFf?{?Y information content, business intelligence,
marketing ij FIFRA FEHGTHE R T f“ EfUEYSH 0 % [market information processes, decision

support systems, technology,database
marketing, data mining




e S T AE (R o — 705 —

W5EaExs

RIS | AR S o TP RIS BT JIR R o BT 0 1S
BB BT (A ST ATRC P T““ﬁ’?’f CIAMIPVR RS S A | g
FlE DA I PRy o BT o KRR AR P SR SR ORI T
*:;ﬁ%ﬂ&ﬁ*' "?ﬁfjﬁ '*g‘};’gﬁf%@‘rv mﬁﬁJﬁFIu FIEIE Y e Jﬂ&*[fk(general)pul[féaﬁq“ #[
Wes s T \'4*1 I/ﬁj[ﬂ: T‘«L}%Jiﬁwﬁ**(zo)&fﬁfﬁgﬂ pj;fiwr“ gﬁﬁmwffalajiﬁ
>'<%“$%EI*F“”‘J%*I?FF“ il A K- Ff ARIEEE ~ ! IE‘%'F v "E‘TEEF Fu . &H\E‘%'Fpu AL
FIE I U Bl Sl 15 £7112005 TSSCEYH » ‘Tpv (SRR I'TJ USRI
P%%ai?x (R AP IV [E*%];TF‘% g*ﬁ*{'w@; ﬁ?ﬁ‘lbﬁ%*%~ VR

G uq;gggﬁ%dfl_w?—ﬁl SR S e )R Fﬂi’ﬁﬂu?fﬁ‘

- \ﬁi?ﬁ’:‘l}ﬂ%

A B SR T 2 A= DA ﬁ‘EIUHEJIIJE‘YFEZ‘”E@?H&IWrﬁl ; ﬁﬁjﬁﬁiﬁl@’l‘%@ﬂ?ﬁ%
SEISEI RO By B 3 5% 1901 ST S RO o 1 S e S T R
SUEEE S o R R I SR l*%[iﬁ“mhﬁﬁy R B
Féﬁ’m ]E*{EF ljw[“'*E'TSSCIHFIIUE“W—‘“* P Hp [“*%F Fuii”1993ﬁ"€11U A= 5] 1

P HUR R QR 2006 67 FE o H AL TSI < EI T G 19825 (1T AT 4
S By FEE- B B E RS S B 20015 EUEELE 57 0 #% 20067 65 £ -0 H B
5% 755HH o W%Wf‘lgmﬁ &1F] > =1993F - & F 555 T B 5 19942 1996.F |5 = 5 5 = HY >
1997557 45 » & 5 FE 7 DU > 20024 dxEREEE [T > %2006 F 105Jtm%ﬂ§r§§r?7oﬁﬁoQ*g‘ﬁ,l
F.J 1990 FIF » B F FE - & Tk #2006 105 Lk o HFHAE 7261 o [P RAET
3% 1961V] > H AL ALA69KF o [l A2 %liﬁﬁg’n;fﬁ! Ej% [/Wujw WLFHFF%JEI%EJ?}%JTU
B ﬁféﬁﬁlﬁf,f ﬁlsﬁf LIM%FJ/F%‘& HEFF273R7 -

- TFJIZI‘Hﬂi

PR F*nﬁii(content analysw)j%vj FlTg! [FTEIF i %*qu& FTE'*%%ETEE'F i
SR 11981-2006 " f/#pmﬁgfm RO S - P Fkyﬁf’ﬂifc fg’lﬁ%}@?,plﬁ‘/lj
PR (ex. Q%ﬁ'é' B~ B e kamfr’ﬁfir*f* l#ﬁrﬁd" J R R "ﬁ’ﬁﬂé’% ey
[l poT) ¢ JD‘JE%‘ ’ ﬁﬁ SIS b et o L A ) F*u’f’?if’?‘fl%ﬁ”ﬁ#l” FETE
(nominal scale)f®&T » £ = %’,lﬁﬁz{uﬂ‘ﬁ[ﬂnﬁ Bt (- ) LTJI*}[JJ?@FQ - )TEltrVﬁii (= )ﬁ’f“ﬁtﬁﬁ'

([“')Winf’??ﬂ fE 5 (A 5 () FJJEHI = @Y

AR L

iﬁr@‘ Jfbﬂf’ﬂi‘%ﬂ“'*ﬁﬂilrﬂ “"?‘ﬂr‘ElfJffrIqu%TElfJZ?B'%ﬁI’%ﬁiﬁ%TP EE AT SRR
RV [ (e - < IRRsBEnd i = B ol PE“* REN R e

FHfO= [ﬂg]u 4 ,ﬁzﬁdx (S GI ;]g[%’r,ﬁ% ] mzv%g':p PIgH o EEORTY Fip 1= o
;;‘F[ﬁbgl[(xil)ﬁgﬁ JE SRR > AR N T fﬁ@ £10.84 » K= = GbERERRIAVE | UHpu T - FE



— 706 — Fl}ﬁ{%gﬁ ﬁﬁTJJfJI’,I EACIN w?‘j [“Z2 3 W SE — I PYFETSSCI 'E‘VEIEFI”t kil

f5 SRR SR
\inmh'fﬁ‘éﬁ%iL[lj\ﬁlJ—{ J\fJIzl FJE L T 171981-2006 7 [] H[F I [FF,T_J . g{mﬁﬁi . ?‘f

%@HF Fu,J/ ﬁﬁﬁdfﬁl@%jﬁ)ﬁg Flis— Eﬁdﬁg] ' SR~ R ;_F,y]imui%: E'LSJ&’E?ZLJIEI
W%" L et 1 SRR BT - 1 DAL gt
1 ST S TR A1 ROt - RESHTRT273RE i - ) ISR 18I - BT
o=t Hﬁeﬁggﬁul 53 » Bia 7 F T P (R - PO o P ] 2 (R T‘J
Oz o 1) 5 B S ~ e R e R “ﬁffﬂ%mﬁ
~ \.*%égj?-v st — HFIIJH[J

F2 [ PUAETSSCI | [ljﬁﬁjwuﬁf\'{wwgﬁiunﬁﬁg\l ﬁgﬁﬂj\? PUFE AT E*%[
iy i e % 1401a‘%%€§r (/7339 « HWALIEISHBI323HEN  [/1329% - BRI
FA P o [T 66 BL - (16% -

Fie *Z’Pﬁ“w’f’?éﬁ‘ P R T TGP R ) RLE PR TSSCIHIE  RIpp
W o ST 90K > £ (12296 o RRRE AR RIBRIEE 04406 o (IR DI R L 3

EEEJ}%’J |7M1 £, ﬁ];rﬁﬁml%) » WEEISH(30%) ~ flif] lﬁp Fu(16%)g;4\m§lﬁ§;‘(l3%) i
. r'ﬁﬁlm R OB P S (SRR TR 35%) © JERBT%) - iy

i (24%) - lb@*ﬁﬁpug‘x(ﬂ%) PV PR ENE | “T% rﬁ”ﬁ?ﬁﬁJ = rl"%?’rf@ Y
I*“ﬁlﬂwd’ﬁﬁ STIIRE LR ~ 155KF » 53 T1fi3% ~ 4% -

o )] lffﬁrjiﬂrrriugyp SRRREREI > LR IR B2 K2 - T rfﬁh
R~ DI R SR opgEE A TS IR R SRR I BRI P = FEUTE] % > IS
ST IERA8% - 41% - 40%735% - WEHHEEIE TH - .ﬂégmré{ AT SR
YR IB1[49% ~ 42% ~ 40% » IR R R TR B
R 9 = FEHE R 2 uidzgs\rg IS 155 E=E045% » B i [WF i T e TJHPJ B
FUBAE R G 2]l o &H\FTTEE'W@’X@F, HBIEIFIY BB P = ] SgT rﬁ‘:ﬂghﬁ?
_%L*ETEW%X?IIHIEN S FRESI ’EIUEF*EWT A

i SEEIREIT AR PRIV BRI ARG = 504 o TS AR 13
SR R E IR “?%\'E«‘%‘Eri3 73 T’?aﬁiﬁ[ WIS RV S R PRt o H R
T USRS ER ) A IR SR IR B ﬁj% rfjf“‘]‘gzﬁ“'ﬁu P rl’?f’fﬁJ PRI
Ff‘uﬁ‘ﬁﬂ’ PP P ARttt b - T B R gem ! lﬁﬁﬁ?ﬂlﬁﬁgﬂ O
A TSRS ER ) Y RRE AR o T BT 040% 4T % < AE > i
mﬁ%ﬁg.f I TR U PR R 77 05%
= SIS —

VBRI PR RERY R s SE 7 o0 AT - R SRR E e s S
» BIHI3 - TE ﬁ‘cﬁFmsgleUL A PR 1%‘751? A NPREEE - TRy
T L T SRS E TR RS- B - BT R R P
[ B i 71‘%"}[%@#“ 5 T?*”?Tifﬁ = K AR Y TS -



— 707 —

o

P

WA B

%01 BHTE BHEE H91 %061

SRR

sit Tl OFT % 08 TRIBEEL
7
(9T (L1 (BB (%L S (%EDE (o FER RS 4
I I ¥ < I 7« £ 1 I I
71 ¢ L 0 @ vt T ¥ I
(WR)ee (@WTYPT (HBOO0I (SDS  (%TDF
I 0 I 0 0 I
I I ¢ & € I | o1
¥ T I 0 I € 1
Ll 11 8 & 0 [ I I r @ 1 1 4
WBOTT (BEDT (BDE  (BET  (%EHS émmtﬁmm
S 0 Z 0 ¢ 1 [ 1 i E@E%m IF
) 7 0 0 I I T 1
¢ 0 I I [ I I I
0 0 0 0 0
(CRTDN6 (BLIST (BSENTE (BENTT (%HHTITT @mEvﬁﬁﬁ
¥l S € T ¥ I € T 1 T [N 1 ,r,:_x,_ium
81 9 < ¢ ¥ z t 11 £ T € €
T 0 I I 0 1 1
67 11 0z < 1 Lo ol £ 1 € € T 1T 1 1 T I 1€ T o1
8 ¢ £ I 1 1 T T 1 I
(@I0Sr (@B10v] (BOWBT (%00 6 Q%
[ S (| ¥ € T T T 1 1T 11 19
€T 6 9 S g 1t T 1 T € T T 1 1 [
(BTD6r (WEPE (B8D6  (HrDL (%816
0 0 0 0 0
S € 0 I I [ [
01 ¢ £ I £ (S S B 1 T 1 1
¥ 8l 9 < S < + T £ € T 1 1 £ € (4 [ 1 1
at)S1 (%019 (%00)E (%E1T (%li
z 0 0 I I [ I
€1 9 £ I € 1 T ¢ £ I I I 1
(%6188 (%6011 (%6011 (CalDs (%lT8
9z 01 L 4 ¢ T S v T T € € 1 T T
L 1 € I z T o€ 1 I
< 0 | £ 1 4 [ 1 [
(%ZT)16 (%0E)LT (% IHILE (%BETT (291)51
I 1 0 0 0 I
I 1 0 0 0 I
43 8 N < v T T T 1 1€ 1 9 £ 1 1 T T € 1 1
Ls Ll C L 1 11 6 €1 8 1 T ¢ 1 1 1 T 1z 1
(%6027 (%gT)e (%LD)9 (%€ (%LT)9
2 0 z z £ s
£ £ 1t z 1

¥l S ¥ t

Q00T 00T 00T €00T TOOT 1OOT D00T 6661 8661 L661 9661 S661 r661 €661 T661 1661 0661 6861 8861 L3861 9861 861 PE61 €861 TB6I 1861

ORI, TF




708 — IR PR A R T — ) P TSSCHE I FL Y]
40 |
35 -
30 -
25 B FIT R
20 - B e R
15 - i
10 O FvzEl 596
5
0 -
2 PHRETSSCIIH = S PrAcB B AR SR £ 3 M7l
H3 TSSCI | SRR R 157 £
iR I TR i B EH R T R
(R 6 8% 5 8% 6 4% 5 4%
WIH = 15 19% 12 18% 37 26% | 27 20%
& fif 8 10% 8 12% 1 8% | 11 8%
#ﬁ d 9 11% 7 11% 9 6% | 24 18%
R 4 5% 9 14% 18 13% | 14  11%
”'gﬁﬁ 4 5% 2 3% 3 2% | 6 5%
Rl 5 6% 1 2% 3 2% | 2 2%
i S 22 28% 12 18% 32 8% | 25 19%
{7 Bl 4 5% 5 8% 100 7% | 14  11%
FF.»J]. i &l 3 4% 5 8% 11 8% 4 3%
AR 80 66 140 132

—— ‘F"‘Jfl T .f,ﬁj

—a— e ELE
I f;ﬁi f;jv‘ﬁﬁ’ﬁll; |

I éﬁifll?‘d T

ﬁ]l ljﬁ;‘ﬁj
7"' ﬁﬁiﬁj
—'—#'*a”?ﬂwt
—— il
e

3 | PRI R




e S T AE (R o — 709 —

CIPIE L POPTIRLACE ] A S © 2 i H R TSSCIP 1981 — 2006 ]
SRR AV R VPEZI“FFNFI@\TE%ﬁ” T F JclJA“ P H-=REF - = H\Hﬁ?
@m“@@?ﬂ“%éﬁ PRI R feke2p IS5 F*%?F‘ B LU PR
U SR TG R R BT A %&Earg mf o T T ) R
I D o
T IORS = il Y Eljﬁ¢J4PS FUACRL T i PRI R SR
Bl ED A EE o BT AR LR fﬁfh B NI IV ffﬁirﬁ%ﬁffpﬁ‘é{t% ]
‘E“ﬁ#ﬁﬁlﬁ/i%‘ . Fﬁ#ﬁﬁlzﬂﬁﬁré"?ﬁﬁl{ﬁﬂlé‘ SRR o HVRL r%% J e - E[J‘IFJ‘A ?{5 R 3T
ﬁfﬁﬁl AR gra]'ﬁ o H i r?lf{ | L= ]E;;[E[U’muj R ﬁ[%gﬁlrzjﬁil%z J[j ;‘JF[LI'gl Fju_;kiﬂéj E“;H
EF% ,;?;iﬁ(jl’ﬁ N 3@3@ HESE ]ur k)“;ﬁi?{ fﬁ.(fggj%ﬂ‘%ﬁm ﬁgﬁm)?ﬂ\;:?, "SRR ﬁlﬁﬁu
PEE) TR A r%g%’hﬁi = P‘J?‘?g’iﬂﬁ'{ﬁJFlfifﬁrﬁéi* Bighl Pt EIJTIﬁ (e
SR 2 & LA 'W’F‘ﬁ]%'%ﬁl@}%ﬁzi °
FIRIBTT g IR 7 = EROPTAE ) TIRIER A TSI ) TSR -
R aﬂﬂ@g»g%,’?w(s to C)I'| W RIHIRG 7, ,Ijﬁgjuﬁigggrﬁ[l H7EI(B to B)RykE - K
éléﬁF*%l' [EEERI et 2 3 Hlf;f‘_'ﬁ"rﬁﬂ,u%l R o TR F'fr}‘qﬂ@rﬁ"ﬁ' TS
L~ B RLPYFETSSCIHT][1981 — 2006 AR Jﬁ&jﬁﬁg@ S o R O %
Fsg P Eﬁﬁifﬂﬁf (I R A AR A BIESAEe Hr) T
HpqRe ) PP % 'ﬁ‘ﬁﬁ 'cu FERRFO AR ¢ 96 ~ ST TR ~ B8 s
IFACEY ~ #T78 ELTEE, - 180 - TP B - o SIORL T A ISR o
Jo MRS 1997 5 Y RERY lgﬂ j\ﬁﬂg};*uw_ ”g[[ ka]}, L L P il ~ FrE B
- R L{gg;ﬁﬁ%ﬁ%i@ﬁgj rﬁfﬁ[ VS o P2 SR HE r[g;u[;;;]:;ﬁﬁu -[gmré[u élj?fﬂkjp,w e
i @«'F%lﬁtﬁaﬁ’ﬁ‘iﬁﬁ TIH IR [ES«I[S;’;@,E,TJI,“%“%g RGPy 0 R B E ]
?—‘J‘a . iﬁE&.B’ﬁéj jtﬁ%ﬁ‘ W 5 HiE YRR o BT wﬁﬁfmupjﬁlﬁﬁj RS RN F,Ji% Fwﬁfiﬁ»
ﬂﬁ@ ORI T AT ITIONINLE — BT o POSFREF M ﬁ:iigﬁjﬁﬁj %’j%[ﬁ.,;gz
R R SR R R R e e LI w ﬁlﬁﬁ
prPl‘JzH =2 :‘f FE ] rﬁgﬁ e wj%rj
P '*ﬁﬁ! IHERURAY T EH;* J B WA RO R BRI T W
R EE IR S i EUE TR R S i O 2 gl TJJE’E"“I EL IR i e
GRLSPRIORSE ~ SCOSEEI AR SR PO < SR PO RIS P2
pJ’FJl‘Juﬁ‘F%df ) B FJ“?{FT‘J;/ F{J.—rﬁﬁd‘};ﬁgﬁ (" 2808 i E*ﬂj[igu[’g BRI LG m;ﬁ/‘
I SS et f]JlilJT*n’jww*,éﬁwrﬁ s g A lﬂ ITH’W}J;H YRR I SR S Y
A o (R I SEAE 8 ~ B B ARCIRS s S SRR AR e -
rﬁ ﬂ?p RIHERUARVELE T “j*“”) [ES«‘ ﬁliﬁ’«*ﬁfﬁ%ﬁﬁ HRLRLE P EEREE Y H ST -
P T WA A RS R o AL TR EARLR S T S EG
(G 7 T R RS 1 IFUrfMFW R E R A2 - B 11999°F g 3



— 710 — F 2% el WETJFJTJ E3CN I/fﬁj [~ 51 Rty Sk — I pUFETSSC FI‘TE'EFI[JE': ]

B UL T e i R i”lﬁé‘“??F'E et ITE'J?F? f“?l Flggﬂﬁ%gg%
ngFFF”fFE’[“FF”j’ﬂ G IR B JF%%J TR PRI .
A ) FTPETSSCIRIT198L — 2006 ¥ 7 Sk € PR Bridigi - 95 1)

kﬂﬁﬁn#fr$?ﬁ~mj?r~%ﬂ%J%%wm*ﬁ”’fﬁ@%%ﬁ@ APSIUTHR™

%%éﬁﬁt’&Bﬁ”rgﬁdﬂfE}Wﬁmﬂﬂib TR (A ORI [T
 FISEIE - Fﬂ%ﬁﬁﬁdﬁﬁwfﬂW?#F FIR O - B EALBS [ P
B FTR TSE EBRRY © g B B S PO EORRI Tl S
SR G % PRI - BT B %mﬂﬁwﬁ 1T RARA SERE A

ST O B ﬂwﬁuﬂ%‘fﬁ SRR, TR, T

Fﬁrﬁu PP pl rﬂlﬁﬂ'slﬁﬁz[ o r?{ TP FT&?IJ BRIV - s 71*’?[ I7E]

HTF 19815 220065 &) R iy e [PACRRg > S SIS PR Y = I v ]

SPFREPVEB ST AR - 1B R T e BN — (WRRRELL - R PR 5 PO TE IR - ] %

CABRENE = AR G 7147 -

ﬂu

Fa ALY ORI 7 A

A

MR IEEE | F TS| S | R
prob (aB) |1 [T g e, | spges | oy | 2007 | LT
= ﬁf_'! = EY f TITi‘ﬂFA’lI ’F[ rl’,%l ’FJIZIE i fﬁl
”F{T*%' [~ i 45% 5% | 21% | 23% | 9% 5% 5% 9% | 14%
3ﬁﬁ YT EL 11% 10% | 32% | 8% 8% 4% 29% 9% 9%
% fﬁ[{[ 3% 24% 24% | 19% | 5% 0% 38% 8% 5%
%?{, 12% 59% | 18% 6% | 8% 4% 12% 6% | 10%
B| e 11% 16% 6% | 7% 13% 4% 22% 0% | 13%
Eﬁfﬁ 13% 47% 13% | 27% | 40% 0% 13% 20% 0%
[t ?’Pﬂrf 10% 40% 0% | 20% | 20% | 0% 70% 0% 0%
wéﬁﬁ 1% areEl 1% 28% 5% | 6% | 11% | 2% 8% 8% | 11%
= %ﬁfFJIZIz 6% 25% 9% 9% | 0% 9% 0% 22% 6%

] (57 &l 4% 35% 9% | 22% | 26% | 0% 0% 43% 9%

[

e RFTRIRY AL A £ F N (B BRI TR - PRI A

= A AP %gff: BHS

%AEﬁ“qumﬁafafﬁfﬁ?ﬂﬁ@ FW\ﬁ%%ﬁ”ﬁﬂﬁrﬁﬁfﬁqﬁﬁﬁwﬁﬁﬁﬁyg,
G R SRR 91 T R R OL S TR TR () TR
o RIS A € SRRCE (TR A T ) I 2SR
o TR s o REVRP  FERLERIOZ PR TRE o TR PO RS E R Y
AR ] 2R S OB AT TS s s R



MEA g — 711 —

OIS poARE ~ IR 2R USRI T B > 7 v ISR T IR q&l%cﬁ”[ﬂﬁgf’;jvl?léﬁk/lj%ﬁ R
il %’I? HERET '*i‘%”‘; i fjete s e
Rl A F“FFN RIS DI E SR (45%) ~ THERR ) (27%)% TR L (23%)fVEK

FT«]‘ ‘.f:_"dtr F = e ﬁfﬁu N j/ﬁijri_———ﬁl[ﬂrégﬁ?%k[ﬁmlyﬁ& [JQFJ Jﬁﬁfij U L1/ ’]’ﬁﬁ‘ /?’{l
ﬁ°ﬁ“~ﬁﬂﬁ% ME R %@NWWﬁﬁ%ﬁpﬁwi~ﬁﬂMW@ SR
% . fﬂﬁj pﬁ[ﬂ:]ﬁl Jﬁj > ?h—hﬁ{.ﬂaﬂ SESE F“&i‘—fl« &fgj T @@(2223) YFI 'é”ﬁﬁi i T F“f—J =

i N L CR L RR Re e i \’[ﬁ,[,’?l F[ET‘; EQ?JF[H%FTE?’QEE I kﬁrlﬁl =N
(= ,’qéﬁjj ﬁjiﬁtﬂfj@ﬁ’ ) %ﬁ%@gi”ﬁﬁ o

Tl TR ﬂ?ﬁ‘u "I RLAPSH AT £+ B EE S + T3 24% - 59%AT%
Elfpf;{»‘.;’s;ia:%mﬁju F?F‘ﬁ'#ﬂﬁt Eﬁ LIH%E{E JFDJ“”‘J £ F‘I%ﬁ@]&uﬁl* WK o g F@fﬁ[u ]flfj’f’{[)'ﬂ[
B B O IO T BT PRI A £ R R
R s el ﬁ"?ﬁﬂié‘ﬂ%g S ISR PIgE T ) T ﬁu’m SYHIE 8%%‘[122%
@5%$E I - ﬂf@@wmwﬁw I T ARy TR R S e
ﬁ@“p‘ﬁ@@@%ﬁ G 25 P SRR TR A R TR
O S U B Y~ IR g TIAOR T S0 a2 B R R
o CRER ) R R T A P -

BRI st o DR 5, PIIRG 7143% ~ 389 - 26%22963 0 T AT S - T
AT E T*‘"‘F%‘ s F#t?au PURBRE - T F %ﬁgf—?%J TPIIZIE'E‘ 7iB to CgFI\* E (jFI\* T R
Jﬁif I(B to B)fy 1 » F ELRL(B to B)FVRRRHH IF 7+ LR v R i = A~ LR

I (T o R TPt 5000 ?EﬁﬂJ{FE il ﬁ}w@ﬁpi SPRUt RS > BP S
ﬁlf'r;ﬂﬁﬁlﬂim R DRGSO bl SV FSAVRL G R 72 g W R
fOsE [ %f;«(w H Imﬁ%’g@ Wﬁi@murﬁl, *ﬁﬂulv:f\_ E&%[ﬁlﬁlmﬁfbm & Byt - j%-s]‘
T s T ."::Lﬁ,fijﬁﬁzl‘*’ ORI TS A O m&ﬁrmu
pﬁ*iﬂwﬂvrﬂﬁﬂbJE%ﬁE’ F 5 BPIIC £PIERLI PR R |
P i A RSP -

TR L OFCE Y E 709 - AO9GFRSEH SR TSI L DI T B -
PR | PR BTRRE  ERAIT  Tfy ER  - TPORE | ARE 5
APSTPAL S S TR ORI S R “q%ﬁ\ﬁ?%%w%ﬁ@W%

B P URGEY A BT ﬁb¢%ﬂﬁwﬁ§¢&¥@® U L
TRV IPTRI T SBURERI TR (RS S ! K S R e ELR I t:fﬁfﬁﬁrwtzﬂ/
G BIFHE S S PEH T 'bﬁuéﬂ fil - I[ﬁﬁ”i_ ;u[%ﬁﬁm”ﬁ[ﬁpm f?ﬁﬁf—ﬁiﬁﬂﬁlb
- %[JT‘JET??’MH

m W

i?ﬁjuﬁ—‘il'gﬁ[@l |—I£FJ%%EFIJ7M“’E—S’§§F 1?;3‘5 E ;%'aé"ﬁﬁ“f;éﬁ E”E H{«L[rrgg };EL[ <{ {77‘[;



12— W PR 1 [ SR — | DR TSSCIARI L

FEEE A T Fﬁ{’?éﬁin%fégt@w & 5?@%‘4‘% N F"JJ G SAE eyl [ IFTFF’% . %*ETEE'?P‘%?X Y
%Fﬁsﬁl RIS S R TSSCI ] » 1981-2006 o 4.5 [0pre = R [~ g5l o AN €
*%%%ﬁj?’§%M%’ﬁ%ﬂ o DAY L SRR RS TSSCIY
I“ﬁi fol » LA ﬁ ’[fj’ﬁ@lﬁﬁqﬁ o BT [Llﬁlﬁfruﬂ%ﬂjg& [J|j£ﬁj=§q%§wj? FRust fﬁﬁ'};’ﬁi Fi=
fﬁlm A A [N =R PR o B F%fJ FFT”]‘E‘F’T*’P et i’3"?‘1 EASER e
FAEPUREE D < 5= o PR PR PR T R T T - 1981 ZOOG#I[JE&]EIJW%J’E‘J“
> E riFv Y E R |1‘£ﬁij‘ﬁmj EA s [melhgﬁ‘* > o }‘njhg:gjng’g’;ﬁ 4Psﬁjﬁ[rﬁfFEz{ugy\r£; 5

I Flgﬁrfﬁ PP RIS ERE D o TR (=i e - (0o e g
4U;IEFJ PEEPVjEs S 9 v BUf FFTWTET‘T*%" FPCE e o S > A NP TR
A [FE ]E”ﬁfaﬁi o r@ﬁu FORPEAE & rfﬂﬁ*ﬁ'ﬁ% el r’%fu P FT@?IJ B2
FUPHARRRE = 507 e RN - R P R A T‘Jif PV o (s S iRl
= N G e pusER] > Bl R FIEJE'?,J BEATREE g\['ijﬂ?‘E pmﬁﬁd‘]gﬁ‘ﬁﬁmufﬁr 34#7er
SUBERL TR T EL ) PO -

AP MR ST B PRI I 0 A IR R
AL S T R A T #:‘4 L S AEEPT R - (MR I=EE - bl gl g™
E;Ql'r?&fiﬂizl“’éﬁ%lﬁ 25 %FJE’!‘O E1a ‘¢’FJI‘JJFIC’J SERE IR 0 BETSSCIS RIS | W
) rﬁ CHEMSE T 'Mﬁmwu?mmﬁﬁjﬁuﬁ MR EEIER 2 Flfj{'?é,fij%\'%&jﬁ\ﬂj i 4
BRSO © B R B PR A I e T
TR s AP ITSSCUPIH AL BIFOesh - 20« ¢ B Ty @y o T ijids
J SR OB D o R R - 917 0 APRIEELS K SR BT
» @Wﬁ%}[ﬁﬁm%g;ﬁq F' [EET, f&w&fﬁfﬂ‘f@f J—Hﬁr—\i} %,Eﬂ]:prEF ;FM" » I T’Eﬂﬂ’%[ #“E}J. u
-

R 7%%@%15”2003# LRI 2 Ry I 2 k- [UB‘«LﬁrU ; I’EI%TAFJPEJ]:[L@ HEETSSCIH ]
Ui e = i o 1;2¢’JI7UJ/B¢ﬁf[J ’zjﬁf‘q%qwflﬁ#g‘%[%’ﬁ% l1-= 2% 92006 £ AU TSSCI
W ¢\ 5 - T F[jﬂﬁ?[ﬂ:—'&|j£ﬁjﬂf$fﬁFIIJul+E? e EL,J\%‘T;EIFTF%\ P AR bﬁa il
o HEEPCE TR o e A AN R ﬁ%&’mﬁ@ﬁﬂfﬁﬁ}fﬂ& = PR A
WAV E S o pIVE o BIGEERT S S I’F’ Jpjmé‘ﬁﬂjiﬁﬂiu » YISSClp~Journal of Marketing ~ Journal
of Marketing Research ~ Journal of the Academy of Marketing Science<™ » JH! 3 sy - (i EH[ |

b S RS E S TR o i EANER PG L - P TSSCIE | F%fJ rfjwﬁ‘iﬁ?ﬂ?
T“F‘ﬁ &*?”ﬁl‘iﬁ‘ﬁfd’mﬂ“ﬁ'ﬁ D e SRDPETSSCUYIF( ELpiabtps [ [Pt i 1*%lf&ﬂfiﬂ gy
TR B | I*ﬁﬁ@‘ AR B PVET ol £ o HFEDD H:&jﬁpﬁﬂf[ II%JE}[J’%{L_EJI*% “EI*J“ ‘B
F@*J‘S«[ | 7 HPAEp i:{p VHEET S fY RS S A A J%ﬁ/ fEEE S

BZ 3R

1. :F‘*'_I%Eﬁi . ﬁjl‘fﬁ PR S RUEESEYTR JiFJT(ﬁT,;l’_jE” BUFZHE” > B E'\_:_EJFFIJ% 8(1) : 187-220,



MR A B — 713 —

1997 -

2. Frflefe ~ Bz S RUEIVEDY SRR 0 14(1) ¢ 132, 1995 -

11.
12.
13.
14.
15.
16.
17.
18.

19.

20.

21,
22.

23.

24,

FrEF

AL, ﬁﬁﬂj%—ru el HFJ”JI K3 ’ﬂ»ﬁﬂ 25V 55— Journal of Marketing.71991-1997. 1

LT R - 3(2) ¢ 129-147, 1998 -

PRESET S B ljﬁfmzzlu I/gg%l%’“f]ﬁ[_l mﬁfijf_lﬁlaﬂlgtwjzfygiw‘” FF@“V%[;@*I[J 3(2) :

135-160, 2002 -

. Sheth, J. N., Gardener, D. M. & Garrett, D. E., Marketing Theory: Evolution and Evaluation. New

York: John Wiley & Sons, 1988.

PR SR e ] B A ) 1997

)/ } ?}}\; ’ l‘“gﬁlc —I_EJ‘FU—~ E{/ijj °© I:I,l 1 T[ﬁ (= 1999 o

. A & (McCarthy, J. E. & Perreault, W, m%)o SR e i) e Rl - 1999 ¢
. éf'%f‘i , rféﬁiw [J‘T ,1@[;{'51 T f' » 2001 -
ISR (Dalrymple J. D. & Parsons, J. L. R ) o S FEH—RGEER05 o 15 i

;uu vk > 2001 o

# A E BRI R VP SR B i iy > 1989 -

Berman, B., Marketing Channels. John wiley & Sons, 1996.

Rosenbloom, B., Marketing Channel, 5th Edition, Dryden, 1995.

Kotler, P., “A generic concept of marketing”, Journal of Marketing, 36, 46-54, 1972.

Kotler, P., Marketing Management (10th ed). NJ: Prentice-Hall Inc, 2000.

Hunt, S. D., “The nature and scope of marketing”, Journal of Marketing, 40(3), 17-28, 1976.

Carman, J. M., Paradigm for marketing theory, Research in Marketing, 3, 1-36, 1980.

Jones, Brian, D. B. & Monieson, David D. “Historical research in marketing: Retrospect and prospect”,
Journal of the Academy of Marketing Science,18(4), 269-278, 1990.

ffr e ~ iWF'J ~ ENE S “ERR T mfﬁf!ﬂl‘ﬁ“ il I/Tll‘zh é.}ﬂ “*%'F T 13(1) : 57-84,
2006 -

BWI?T‘ R AR T IR - BB RS~ B E‘ﬂ%‘& * pRET S
H »’E‘Fil%ﬂfiﬂi“@#g{émﬂ/ﬁr”” FlIp! ]g‘“%;lﬁ i 13(1) : 15-48 > 2005 -

FxF % (Neuman, W. LEGE ) © “T*%‘”F'Ji‘élfwi BTl | ‘th[ o 7 [,If] fﬁ”ﬁ‘& (= > 2000 o
Hoffman, D. L. and Thomas, P. N., “Marketing Hypermedia Computer Medlated Environments:
Conceptual Foundations” Journal of Marketing, 60(3), 1996.

Alba, Joseph, John Lynch, Barton Weitz, Chris Janiszewski, Richard Lutz, Alan Sawyer and Stacy
Wood,” Interactive Home Shopping: Consumer, Retailer, and Manufacturer Incentives to participate in
Electronic Marketplaces,” Journal of Marketing, 61(4), 1997.

A S TTHR S U HL A R R I BT — DTl R B E - T
19(4) » 615-645 » 2002 -



CHIA-NAN ANNUAL BULLETIN

VOL.

32, PP. .698-—-714, 2006

ABSTRACT

The Evolution and Development of Marketing
Research Issues of TSSCI Journal

Hsiu-Pi, Lin*, Po-Chang, Lin** and Ta-Wei, Tang**

*Department of Hospital and Health Care Administration,
Chia-Nan University of Pharmacy & Science,
Tainan, Taiwan 71710, R.O.C.

**Graduate Institute of Management,

National Yunlin University of Science and Technology

ABSTRACT

The purpose of this research is to analyze the evolution and development of Taiwan’s top ten
marketing research issues based on the articles appeared in the journals of Taiwan Social Science
Citation Index (TSSCI). The research method “Content Analysis™ is used to explore journals,
such as Sun Yat-Sen Management Review, NTU Management Review, Journal of Management,
and Management Review from 1981 to 2006.

The research results show that: (1) In general, “marketing strategy management” and
“consumer behavior” are the most popular issues of TSSCI journals. On the other hand,
“Government & Society” and “Pricing” are the least popular research issues. (2) By analyzing
research topics, among 1981 to 2006 issues of marketing researches, “consumer behavior” and
“marketing strategy” are the most popular topics. The amount of 4Ps related researches are stable.
However, the amount of “pricing” research topic is relatively fewer than a regular volume. “E-
marketing” appears later yet gets more attentions gradually. The research topic about
“Government & Society” is consistently ignored. (3) There are correlations among different
research topics. The research results of this paper help consequent researchers further understand
the current trend and undeveloped research topics of TSSCI marketing journals. It provides a
precise research topic for choice. In addition, this paper is classified by research topics. It
provides an alternative choice for traditional marketing researchers. It also shows different
aspects in the development of marketing researches.

Key words: Marketing issues, Evolution, Classification, Taiwan Social Science Citation Index
(TSscCI)



